DECK SAMPLE

(AFULL DECK TYPICALLY CONSISTS OF APPROXIMATELY 35 SLIDES)

FOR FULL CONTENT SAMPLES, PLEASE EMAIL BIGDECKDESIGNS@GMAIL.COM. THANK YOU!

The DCBID is developing a targeted
. T L A marketing campaign for Downtown LA
that will actively engage potential
tenants in the OFFICE, RESIDENTIAL and
. M A K E I T RETAIL sectors. Planned tactics range
ol from broker-specific information| kits to,
- Y . U l s a coordinated retail pop-up, pi
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DOWNTOWN LA

OPEN HOUSE 2017

™ daf

Single day event promoting
residential life in DTLA

July 15th, 2017
10 - 15 featured properties
Anficipated crowd of 2,000

people; online registration
through downtownla.com

ADVERTISING PLAN

Advertising budget will be cllocated across strategically selected media outiets, ensuring
i nographics.
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Los Angeles _ laist
REACH: 815K REACH: 760K REACH: 1.4MM
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“FURBEY : CRAIN'S [THRILLIST]
REACH: 715.4K REACH: 730K REACH: 2.02MM




